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$280 $376 $489 
$626 

$756 

$1,320

$615 

FY16 FY17 FY18 FY19 FY20 FY21(1)

Historical Operating Income

36.4% 
CAGR

OPERATING INCOME HAS GROWN AT A 36.4% CAGR OVER THE LAST FIVE YEARS(2)

$ in Millions

$1,935

Sale of 
GSN Games

(1) Operating income is based on US GAAP for the period between FY16 and FY19, and on IFRS for the period after FY20. Sony believes that the difference between US GAAP and IFRS for operating income during the above 
period is not material. The CAGR is calculated as a simple comparison between FY16 results and FY21 results
(2) Excludes $962M goodwill impairment
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Pictures SegmentFour Pillar Strategy

S T R O N G  I . P . I N D E P E N D E N T
S T U D I O

C O N T E N T
L I B R A R Y

O N E  S O N Y
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Pictures SegmentMotion Picture Group Highlights

S P E ’ S
T O P  E A R N E R
O F  A L L  T I M E

$ 1 . 9  B I L L I O N  
W O R L D W I D E
B O X  O F F I C E

R E C O R D -
B R E A K I N G  3 . 6 M  
U N I T S  I N  E S T *

*Source: EST U.S. sales in the first 8-weeks
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Pictures Segment

vv

L E A D I N G  I N D E P E N D E N T  S T U D I O  –
R E C O R D  3 7  P R I M E T I M E  E M M Y  N O M I N A T I O N S  A N D  1 2  W I N S  I N  2 0 2 1

Sony Pictures Television Highlights
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Pictures SegmentSony Pictures Television Highlights

T W O  H I G H E S T - R A T E D  G A M E  S H O W S  O N  T E L E V I S I O NT W O  H I G H E S T - R A T E D  G A M E  S H O W S  O N  T E L E V I S I O N

Source: Nielsen; L+SD; 4Q21-1Q22; excludes sports, specials, repeats

Sony Group Corporation | 7



Pictures SegmentM&A Strategy

U L T I M A T E  D E S T I N A T I O N  F O R  A N I M E  C O N T E N T
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$24.2 

$43.7 

CY2020
Actual

CY2027
Forecast

Source: Brandessence Research 2/16/2021

Anime

8.8% 
CAGR

THE OVERALL GLOBAL ANIME MARKET IS PROJECTED TO GROW TO $43.7B BY 2027

$ in Billions
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Pictures SegmentM&A Strategy

G R O W I N G  D E M A N D  F O R  U N S C R I P T E D  C O N T E N T
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Pictures SegmentM&A Strategy

D I V E R S I F I E D  P R O D U C T I O N  P O R T F O L I O
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Sony Group Corporation | 12



$0.86 
$1.56 

$3.07 
$4.56 

$6.08 

$0.25 
$0.32 

$0.39 

$1.32 

$2.71 

$0.06 
$0.10 

$0.13 

$0.18 

$0.21 

$0.66 

$1.21 

$2.15 

CY2017 CY2018 CY2019 CY2020 CY2021
Netflix Amazon Prime Video Hulu Apple TV+

Source: Ampere Analysis

Original content spend has grown 
significantly over the last five years

S T R E A M I N G  W A R S

Competitive Landscape

$ in Billions

$1.17
$1.98

$4.25

$7.27

$11.15
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Pictures SegmentCompetitive Landscape

Source: Omdia 3/25/2022

2021 GLOBAL BOX OFFICE WAS DOWN ~50% FROM PRE-PANDEMIC 
LEVELS, BUT IS FORECASTED TO RECOVER BY 2023

$ in Millions

$41,467 $41,728 

$11,615 

$20,854 

$36,018 

$44,354 
$46,634 

$48,586 

CY2018A CY2019A CY2020A CY2021A CY2022P CY2023P CY2024P CY2025P
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Industry’s Largest Independent Content Provider
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Pictures SegmentMotion Picture Group Position and Competitive Advantages

O R I G I N A L  F I L M S
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Pictures SegmentSony Pictures International Productions

S T R E A M E R S  L O O K I N G  T O  I N T E R N A T I O N A L  M A R K E T S  F O R  F U T U R E  G R O W T H

D R I V I N G  U P  D E M A N D  F O R  L O C A L - L A N G U A G E  C O N T E N T

M A R K E T S  I N C L U D E
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Pictures SegmentSony Pictures Television Position and Advantages
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Pictures SegmentSony Pictures Television Position and Advantages

EXPANDING PROFITABLE 
GAME SHOW IP 

BY GROWING THE BRANDS
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Pictures SegmentDriving Future Growth

L E A D I N G  I N D E P E N D E N T  S T U D I O

R E C O R D  3 7  E M M Y  N O M I N A T I O N S  A N D  1 2  W I N S

S O N Y  G R O U P  C O L L A B O R A T I O N S

I N V E S T M E N T S  I N  C O M M U N I T I E S  O F  I N T E R E S T

L O C A T I O N - B A S E D  E N T E R T A I N M E N T

E S G  S T R A T E G I E S  – D I V E R S I F Y  O U R  T A L E N T  P I P E L I N E
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Pictures SegmentSony Group Collaboration
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Pictures SegmentUncharted
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Pictures SegmentPlayStation Productions
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Pictures SegmentGrowth Businesses

Communities 
of Interest

Faith & Family

Anime

Kids Programming

India
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Pictures SegmentDistinct Businesses
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Pictures SegmentDistinct Businesses
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Pictures SegmentDistinct Businesses

INDIA NETWORKS BUSINESS CONTINUES 
TO DELIVER RECORD PROFITS FOR SPE
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Pictures SegmentLocation Based Entertainment

H O T E L  T R A N S Y L V A N I A  A N D G H O S T B U S T E R S  A T T R A C T I O N S
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Pictures SegmentLocation Based Entertainment

G A R D A L A N D  T H E M E  P A R K ,  I T A L Y
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Pictures SegmentESG & Sustainability
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Pictures SegmentESG & Sustainability
DIVERSITY & INCLUSION

E M P L O Y E E  B U S I N E S S  
R E S O U R C E  G R O U P S

I M P A C T F U L  
P R O G R A M S / T R A I N I N GP A R T N E R S H I P S

Note: The above represents only a sample list of SPE’s EBRGs, Partners, and Programs. Sony Group Corporation | 31



Pictures SegmentESG & Sustainability

L E A D I N G  I N D E P E N D E N T  S T U D I O

R E C O R D  3 7  E M M Y  N O M I N A T I O N S  A N D  1 2  W I N S

R E D U C E  C A R B O N  E M I S S I O N S  G L O B A L L Y  B Y  2 5 %  A N D  E L I M I N A T E  
S I N G E - U S E  P L A S T I C  A C R O S S  A L L  B U S I N E S S  F U N C T I O N S
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L E A D I N G  I N D E P E N D E N T  S T U D I O

R E C O R D  3 7  E M M Y  N O M I N A T I O N S  A N D  1 2  W I N S

©2022 Sony Pictures Entertainment Inc. All Rights Reserved. 
MARVEL and all related character names: © & ™ 2022 MARVEL 
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SONY is a registered trademark of Sony Group Corporation.

Names of Sony products and services are the registered trademarks and/or trademarks of Sony Group Corporation or its Group companies.

Other company names and product names are registered trademarks and/or trademarks of the respective companies.



Statements made in this presentation with respect to Sony’s current plans, estimates, strategies and beliefs and other statements that are not historical facts are forward-looking statements about the future performance of Sony. Forward-looking 
statements include, but are not limited to, those statements using words such as “believe,” “expect,” “plans,” “strategy,” “prospects,” “forecast,” “estimate,” “project,” “anticipate,” “aim,” “intend,” “seek,” “may,” “might,” “could” or “should,” and words
of similar meaning in connection with a discussion of future operations, financial performance, events or conditions. From time to time, oral or written forward-looking statements may also be included in other materials released to the public. These 
statements are based on management’s assumptions, judgments and beliefs in light of the information currently available to it. Sony cautions investors that a number of important risks and uncertainties could cause actual results to differ materially 
from those discussed in the forward-looking statements, and therefore investors should not place undue reliance on them. Sony adopted International Financial Reporting Standards (IFRS) starting in the three months ended June 30, 2021, in lieu of the 
previously applied generally accepted accounting principles in the United States (U.S. GAAP). The results for the fiscal year ended March 31, 2021 are also presented in accordance with IFRS. Investors also should not rely on any obligation of Sony to 
update or revise any forward-looking statements, whether as a result of new information, future events or otherwise. Sony disclaims any such obligation. Risks and uncertainties that might affect Sony include, but are not limited to: 

(i) Sony’s ability to maintain product quality and customer satisfaction with its products and services; 
(ii) Sony’s ability to continue to design and develop and win acceptance of, as well as achieve sufficient cost reductions for, its products and services, including image sensors, game and network platforms, smartphones and televisions, which are 

offered in highly competitive markets characterized by severe price competition and continual new product and service introductions, rapid development in technology and subjective and changing customer preferences;
(iii) Sony’s ability to implement successful hardware, software, and content integration strategies, and to develop and implement successful sales and distribution strategies in light of new technologies and distribution platforms;
(iv) the effectiveness of Sony’s strategies and their execution, including but not limited to the success of Sony’s acquisitions, joint ventures, investments, capital expenditures, restructurings and other strategic initiatives;
(v) changes in laws, regulations and government policies in the markets in which Sony and its third-party suppliers, service providers and business partners operate, including those related to taxation, as well as growing consumer focus on 

corporate social responsibility; 
(vi) Sony’s continued ability to identify the products, services and market trends with significant growth potential, to devote sufficient resources to research and development, to prioritize investments and capital expenditures correctly and to 

recoup its investments and capital expenditures, including those required for technology development and product capacity;
(vii) Sony’s reliance on external business partners, including for the procurement of parts, components, software and network services for its products or services, the manufacturing, marketing and distribution of its products, and its other 

business operations;
(viii) the global economic and political environment in which Sony operates and the economic and political conditions in Sony’s markets, particularly levels of consumer spending;
(ix) Sony’s ability to meet operational and liquidity needs as a result of significant volatility and disruption in the global financial markets or a ratings downgrade;
(x) Sony’s ability to forecast demands, manage timely procurement and control inventories; 
(xi) foreign exchange rates, particularly between the yen and the U.S. dollar, the euro and other currencies in which Sony makes significant sales and incurs production costs, or in which Sony’s assets, liabilities and operating results are 

denominated; 
(xii) Sony’s ability to recruit, retain and maintain productive relations with highly skilled personnel;
(xiii) Sony’s ability to prevent unauthorized use or theft of intellectual property rights, to obtain or renew licenses relating to intellectual property rights and to defend itself against claims that its products or services infringe the intellectual property 

rights owned by others;
(xiv) the impact of changes in interest rates and unfavorable conditions or developments (including market fluctuations or volatility) in the Japanese equity markets on the revenue and operating income of the Financial Services segment;
(xv) shifts in customer demand for financial services such as life insurance and Sony’s ability to conduct successful asset liability management in the Financial Services segment;
(xvi) risks related to catastrophic disasters, geopolitical conflicts, pandemic disease or similar events;
(xvii) the ability of Sony, its third-party service providers or business partners to anticipate and manage cybersecurity risk, including the risk of unauthorized access to Sony’s business information and the personally identifiable information of its 

employees and customers, potential business disruptions or financial losses; and
(xviii) the outcome of pending and/or future legal and/or regulatory proceedings.

Risks and uncertainties also include the impact of any future events with material adverse impact. The continued impact of COVID-19 and developments relating to the situation in Ukraine and Russia could heighten many of the risks and uncertainties 
noted above. Important information regarding risks and uncertainties is also set forth in Sony’s most recent Form 20-F, which is on file with the U.S. Securities and Exchange Commission.

Cautionary Statement


